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Theevolutionoftheinformationandcommunicationtechnologies(ICTs)triggeredtheconceptofe-
societywheree-technologiesandservicesarefullyintegratedintoalldimensionsofthesociety.The
riseofe-societyintroducestheabilitytosynergizepeople,technology,timeandspace.Itisleadingto
revolutionizethewaytoconductbusiness,commerce,industry,government,healthcare,services,educa-
tion,etc.andthewaypeopledailylives,organizationsandcompaniesareinteractingwithneweveryday
IT-basedapplications.Thepoweroftheenablingtechnologiesthatsupportsuchrevolutionisreflected
bythecapabilitytodealwithunlimitedamountsofdatafacilitatedbythedigitalizationofallformsof
multimediainformationandbythecapabilitypresentedbythenetworkingandwebfacilitiesreaching
toanylocationinthewordandinreal-timebeyondtimeandphysicalconstraints.

Thehandbookaimstopresentandaddresstheresearchdevelopmentandevolutionissueswithinthe
evolvingInformationSocietyduetochangesanddemands.Itisimportanttounderstandsuchdevelop-
ment,thechallengesandtheimpactofinformationandcommunicationtechnologiesonthebehaviors
andprocessesofindividuals,organizationsandcommunitiesinthecontextoftechnologicalinnovation
andtheevolutionofe-Society.BroadareasofinterestinthefieldofeSocietyare:eBusiness,eFinance,
eCommerce,eConsumer,eGovernment,eServices,eHealth,etc.

Thishandbookincludes23chaptersthatcontributewiththestate-of-artandup-to-dateknowledge
onresearchadvancementinthefieldITevolutionanddevelopmentandheriseofe-Society.Thechap-
tersprovide theoreticalknowledge,practices,algorithms, technologicalevolutionandnewfindings.
Furthermore,thehandbookhelpstoprepareengineersandscientistswhoarelookingtodevelopin-
novative,challenging,intelligent,bioinspiredsystemsandvalueaddedideasforautonomousandsmart
interdisciplinarysoftware,hardwareandsystemstomeettoday’sandfuturemostpressingchallenges.

CHAPTER 1: KNOWLEDGE SHARING FROM EMPLOYEE’S 
PERSPECTIVE – SOCIAL RELATIONSHIP, CONTEXTUAL 
PERFORMANCE, AND IT COMPETENCE

Thisresearchcombinesthreelessstudiedfactorsonemployeeknowledgesharing,namely,socialrelation-
ship,contextualperformance,andITcompetence.Theresearchrevealsthatbothsocialrelationship—
whichincorporatesdegreeofcentralityofemployee’ssocialnetworkandfrequencyofinterpersonal
interaction—andemployee’scontextualperformancehavesignificantpositiveimpactsonknowledge
sharing.Currentworkextendstheliteraturepertainingtoknowledgesharingby,notonlyprovidingan
enhancedapproachtomeasuresocialrelationship,butalsoemphasizingthatsocialrelationshiporcontex-
tualperformancecanmagnifytheimpactonknowledgesharingthroughahighlevelofITcompetence.
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CHAPTER 2: OPTIMIZING KNOWLEDGE-WORK THROUGH PERSONAL 
KNOWLEDGE MANAGEMENT – THE ROLE OF INDIVIDUAL KNOWLEDGE-
WORKERS’ MOTIVATION, ABILITY, AND OPPORTUNITY

Knowledge-workisadiscretionarybehavior,andknowledge-workersshouldbeviewedasinvestorsof
theirintellectualcapital.Inaddition,effectiveknowledge-workismostlydependentontheperformance
ofindividualknowledge-workerswhodrivethesuccessofknowledge-intensiveorganizations.Thisstudy
empiricallydemonstratesthatknowledge-workers’behaviorsaredependentontheirmotivation,ability
andopportunitytoperformknowledge-workactivities.Thisstudyprovidesinsightsandfuturedirections
forresearchonknowledge-workSincepersonal-knowledgeoftenraisetheissueofknowledgeownership,
furtherattentiontoethicalissuesmaybringvaluableinsightsforKMinorganizations.

CHAPTER 3: A TOOL FOR CREATING COMMUNITY KNOWLEDGE OBJECTS

Internationalorganizationsandgovernmentagencieshavedevelopedandcollectedawealthofknowl-
edgeresourcesrelevanttopoorcommunities.However,electronicsourcesofknowledgematerialsand
meansofcommunicationarerarely integratedwithtraditionalmethodsofknowledgedelivery.This
chapteraddressestheissueofknowledgesharingwithpoorcommunitiesandpresentsasoftwaretoolfor
developingmultimediaknowledgematerialssuitableforpeoplewithlittleornoformaleducation.This
isdonebyhavingamultimediaeditorthatusesadatastructurecomposedofmultimediaobjects(texts,
images,videoandaudioclips)togeneratetheknowledgebrowser.Thisapproachenableslocalspecial-
istswithabasicknowledgeofcomputingcanmodifyandcustomizethepresentationoftheknowledge
relevanttothelocalenvironment.

CHAPTER 4: A FAMILY OF INVISIBLE FRIENDS – CULTIVATING A 
SENSE OF E-COMMUNITY AMONG VIRTUAL WORK TEAMS

Despitethepotentialadvantagesofferedbye-communities,theirformationandmaintenanceareoften
hinderedbyfeelingsofmistrust,uncleargroupprocesses,andlimitedtechnicalexpertise.Thisstudy
analyzednearly2,500surveyresponsesfrom600studentsspanning25colleges/universitiesinorder
todeveloppractical implicationsforcultivatingasenseofe-communityamongvirtualwork teams.
Thematicresultsofthestudyrevealedthesignificanceofbrandawareness,interpersonalfacilitation,
user-friendlydesign,fiscalbarriers,andmobileaccessibility.Accordingly,thestudyconcludeswithfive
correspondingimplicationsforcultivatingasenseofe-communityinthemodernworkplace:increased
integration,expandedphysicality,supplementaltraining,financialentrée,andutilizedflexibility.

xxi



Preface

CHAPTER 5: BUILDING ORGANIZATION IMAGE – HOW TO CONTROL 
A PUBLIC RELATIONS CRISIS AND COMMUNICATION

Thischapterinvestigatesstrategiesthathelpanorganizationrejuvenateitsimageafterdamagefrominef-
fectivepublicrelation(PR).ItisimportanttoknowwhichPRstrategiesengagestakeholdersbecauseitis
criticalforthesurvivalofcompanymaintaininghealthyrelationshipswithallentities.Acasestudywas
conductedtoexplorewhatruinsacompany’simageandwhatroleaPRdepartmentplaysinrejuvenating
it.Togainvaluableinsightsintothistopic,interviewswereconductedwithfourteenPRprofessionals
includingpeoplewhoareworkinginthementionedcasestudiesplacesandorganizationsthatfaced
somecrisis.ResultssuggestthatPRplaysacriticalroleduringcrisismanagementwhileorganizations
canturnadversesituationstotheirfavorandreconstructreputationsthatwouldotherwisebetarnished.

CHAPTER 6: A WEB-BASED SYSTEM FOR SUPPLY CHAIN 
COLLABORATION TO ENHANCE AGILITY AND FLEXIBILITY

Recently,enterprisesincreasetheircompetitivenessthroughsupplychaincollaborationtoefficiently
allocateresourcesusinginternet.However,supplychaincollaborationusuallyfailsbecauseinforma-
tionisusuallyconfidential.Manystudieshavediscussedstrategiesofsupplychaincollaborationvia
internetbutonlyafewofthestrategiescanbeimplementedinpractice.Therefore,thisresearchbuilds
aninformationexchangeplatformtoshareproductionandinventoryinformationoverinternettoensure
on-timedelivery.Thisplatformisimplementedinapanelmanufacturingcompanyand10%on-time
deliveryincreasewith2%qualityimprovementafteradaptingthissystem.Thisresultdemonstratesthe
usefulnessofusingon-lineplatformtoimmediatelyshareinformationwillimproveone-timedelivery
andqualityassurance.

CHAPTER 7: BARAN – AN EFFECTIVE MAPREDUCE-
BASED SOLUTION TO SOLVE BIG DATA PROBLEMS

TheMapReducemethodiswidelyusedasasolutiontosolvebigdataproblemsondistributedhardware
platforms.However,MapReducearchitecturesareinefficientintermsofdatalocality,networkcongestion,
andlowhardwareperformance.ThischapterintroducesBaranmethodthataimstosolvetheseproblems.
Baranisamethodthatcandramaticallyimproveperformanceandsolvethedatalocalityproblemand
consequencessuchasnetworkcongestionandlowhardwareperformance.TheBaranmethodwasused
forworksondatawarehouse,graphanddataminingproblemsandtheresultswerepromising.

xxii



Preface

CHAPTER 8: A TALE OF TWO SYSTEMS – ERP 
IN CHINA: FAILURE AND SUCCESS

WithChinabecominganeconomicpowerhouse,therehasbeenincreasingneedformorestudiesonissues
relatedtoinformationsystemslocalization.Mostoftheadoptedinformationsystemsintheliteratures
havebeenconductedinthecontextofWesternsociety,especiallyinAmerica.Duetodifferencesin
thecultural,social,andlegalenvironment,thesetheoriesandfindingsoutofthesestudiesneedtobe
testedinthecontextofChineseculture.Thischapteradoptsthetechnology,organization,andenviron-
mentframeworktoexplainwhyaChineseapparelmanufacturingcompaniesfailedinitsfirstenterprise
resourceplanning(ERP)project,andhowitachievedsuccessinthesecondprojectwithgovernment’s
assistanceandwhattheyhavelearnedfromtheirfirstexperiencewithERP.Thisstudyprovidesinsight
onthecharacteristicsofChinesecompanies,andtheuniquechallengestheyhaveencounteredinthe
informatizationprocess.

CHAPTER 9: CONSUMER VALUE TRUMPS PERCEIVED PRIVACY RISK 
– ITEM-LEVEL RFID IMPLEMENTATION IN THE FMCG INDUSTRY

ThischapterreviewsRadioFrequencyIdentification(RFID)literaturewithintheFastMovingConsumer
Goods(FMCG)industryandtheimpactofconsumerbenefitsontheperceivedrisksofitem-levelRFID.
Twonewcategoriesareusedtomeasurethisimpact;theseparationofconsumers’interactionswiththe
technologytoin-storeandafter-salesallowstheconsumersexpectationofprivacytochangesdepending
onthesurroundingenvironment.Aquantitativesurveyonprimaryhouseholdgrocerypurchaserswithin
theUSArevealedthatwhileconsumersareawareoftheassociatedprivacyrisksaftersale,theywould
bewillingtousethetechnology,givensufficientbenefits.

CHAPTER 10: CONSUMERS’ CONCERNS FOR REPUTATION 
AND IDENTITY THEFT ONLINE TRADING

AlthoughonlinetradingwithAmazon,eBay,andmanyothers,hasitsbenefits,suchasconvenience
andtheabilitytocomparepricesonline,therearestillmanyconcernsabouttheintegrityofthebuyer,
thesellerand/ortheonlineactionserviceprovider(OASP).Theempiricalsectioninvestigatedthese
relationshipsviamultivariatestatisticalanalysisofastratifiedsampleofworkingprofessionalsresulting
in198usablequestionnairesfromaninitialsamplingframeofover550professionalpersonnelfrom
fiverelativelylargePittsburgh,PAfirms.Itwasfoundthatbuyersthatfeltfeedbacksystemswerevi-
ableweremorewillingtoengageinonlinetradingactivitiesandmorewillingtopayapremiumprice
formerchandisebeingsoldbyasellerwithabetterreputation,regardlessofgender.Customerswere
especiallyconcernedwiththetotalprice,includingshippingcost,regardlessofgender.Intermsofthe
convenienceofpaymentmethod,electronicformswerepreferredintransactingonlinetradingactivities,
regardlessofageandgender.
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CHAPTER 11: CULTURE AND INTERNET BANKING TECHNOLOGY 
– LONG-TERM ORIENTATION OVER THE ACCEPTANCE

Theinteractionbetweentheculturalvalueoflong-termorientationandinternetbankingtechnology
acceptanceisexaminedinthischapter.Asurveyinvolvingatotalof376potentialuserswasconducted
inaninternetbankingsettinginTaiwan.TheresultsconfirmspreviousTAMfindingsthatbothefficacy
andbeliefvariableshavesignificantlypositivedirectandin-directeffectsontheusage,butunderthe
culturalinfluenceoflong-termorientation,usersremainhesitanttoacceptinternetbankingtechnol-
ogybecausetheyaremoreconcernedwithface-to-facelong-termbankrelationshipstoensurefuture
gratificationthanwithcurrentsocialstatusinfluencetoobtainimmediatebenefits(e.g.,convenience).
Practitionersmayreferthisculturalinfluenceonusers’behaviorinFin-techdevelopment.Theimplica-
tionsofthestudyarediscussed.

CHAPTER 12: COMPREHENSIVE INTERNET YOUTH PROTECTION 
POLICES BY PRIVATE ORGANIZATIONS AND EFFECTIVENESS 
VERIFICATION – INITIATIVES OF THE JAPAN INTERNET 
SAFETY PROMOTION ASSOCIATION AS A THEME

SeekingasaferInternetenvironmentforminors,theJapanesegovernmentenactedanewlawin2008to
promotebothprotectivemeasuresandempowermentactivities.Undertheact,manyentities,including
newlyestablishednon-profitorganizations(NPOs),areworkingtobringasaferInternetenvironmentto
Japan.TheJapanInternetSafetyPromotionAssociation(JISPA),onesuchNPOestablishedinFebruary
2007,hasworkedtopromoteasaferInternetenvironmentforminorsbyprovidingnon-formallearning
opportunitiesthrougheducationalmaterialsandevents.Effortstoimprovechildren’sonlinesafetyhave
evolvedfromofferinge-learningcontentandguidelinestoholdingworkshopsintherealworld.This
studyreportsvariousmeasurestakenbyJISPAfortheprotectionofchildrenusingtheInternetandveri-
fiestheeffectivenessofthevariousmeasuresbasedonevidence.Measurestobeverifiedaree-learning
contents,workshopprogramsandInternetliteraciesamongyoungpeopleandparents.

CHAPTER 13: PLAY IT LIKE BURBERRY! THE EFFECT OF 
REPUTATION, BRAND IMAGE, AND SOCIAL MEDIA ON E-REPUTATION 
– LUXURY BRANDS AND THEIR DIGITAL NATIVE FANS

SomefirmsandindustrieswerenotwillingtotakefulladvantageoftheInternetanditsendlessoppor-
tunities,mainlybecausetheyratherfocusedontheinherentrisksandchallenges.However,whentaking
intoconsiderationthespecificitiesoftheconnectedgeneration,thequestionisnotanymorewhetherto
goonlineornot,butrathertounderstandhow,when,andwhere,especiallyinaluxurycontext.More
specificallythedigitalnativesrepresenttomorrow’scustomers.Thisnewmarketsegmentrepresentsa
mainreasonforluxuryfirmstoadoptonlinestrategies.Still,furtheranalysisisneededtouncoverthemain
objectiveswhenfirmsdecidetoengageindigitalactivities.Theauthorshereininvestigatetheconcept
ofe-reputation.Theauthorsexpandontheirinitialstudythatfocusedonbrandimageandsocialmedia
asdeterminantsofonlinereputation.Recommendationsandfutureresearchdirectionsaresuggested.
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CHAPTER 14: SOCIAL MEDIA AND MOTIVATIONAL COMPLEXITIES 
ASSOCIATED IN PROMOTING PROFESSIONAL SOCCER ENGAGEMENT

Thepurposeofthischapterexaminesanddeterminesfactorsthatleadtoincreasetelevisionratingsfor
soccerintheU.S.Undoubtedly,thetopicoffantasysportsandthevariousrolesitplayswithtypesof
faninvolvementandtheirneedforenhancedengagementwithacomplexsocialmedialandscapehas
intriguedscholarsfoundanumberofdisciplines.Howthevariousmotivationalfactors,bothintrinsi-
callyandextrinsically,impactthedegreeoffaninvolvementandloyaltyhavebeeninvestigatedseveral
times,theoverallresultshavebeenmixedtosaytheleast.Thecurrentchapterprimarilyfocuseson
fantasysoccerparticipation,involvementinsoccer,presenceofalocalprofessionalteam,andsocial
mediainteraction.AfterprovidingabriefhistoryofsoccertelevisionratingsintheU.S.,aconceptual
modelbasedonthesefactorsisdevelopedandexplained.Thefactorsofthisconceptualmodelaretested
throughstatisticalanalysis.

CHAPTER 15: ETHICAL DILEMMAS ASSOCIATED WITH 
SOCIAL NETWORK ADVERTISEMENTS

SignificantamountinformationcanberelayedonFacebook,MySpaceandTwitter,butthequestion
remainswhetherornotorganizationsareusingthistotheiradvantage,especiallyintheeraofbigdata.
Thepresentstudyusedasampleofworkingprofessionalsthatwereknowledgeableinthevariousoptions
ofsocialnetworkingtotesttheseassumptions.Thethreehypothesesdealtwiththeinterplayofonline
socialnetworking,advertisingeffectiveness,genderandagetrends,andremainingtheinterplaywith
positivecommentsoftheuseofthe‘like’functionanditsimpactsonconsumerbehavior,asderivedfrom
thereviewofrelevantoperationsliteratureandfromapplyingthebasictenantsofUsesandGratification
Theory.Allthreespecificresearchhypotheseswereacceptedinthenullform.

CHAPTER 16: STRATEGIC PLANNING FOR INFORMATION 
TECHNOLOGY – A COLLABORATIVE MODEL OF INFORMATION 
TECHNOLOGY STRATEGIC PLAN FOR THE GOVERNMENT SECTOR

InformationTechnology(IT)isstrategicfororganizationmanagement(Stair,R.;Reynolds,G.2005),
although,manycompanieslackITgovernanceandplanning,skilledpeople,definedandinstitutionalized
methodsandprocedures,internalcontrolsandindicators,andstructuresforagreementservicelevels
andinformationsecurity,legality,andeconomy.Inthisscenario,aminimumorganizationandcontrol
intheuseofresourcesisneededtoboosttechnicalandadministrativeefficiency,withafocusonIT
governance.AnInformationTechnologyStrategicPlan(ITSP)aimsatdiscoveringtheresourcesand
ITinanorganization,todirectthetechnologicalandinformationarchitecturetoitsstrategicobjectives.
TheBrazilianGovernmentissuedaNormativeInstruction(NI04)forpublicorganizationstodevelop
ITStrategicPlanssothattheycanpurchaseproductsandservices.Inordertohelporganizationsde-
velop,controlandmanagetheirITSPs,amodelwascreatedthatdefinesasetofauxiliarystepsinthe
constructionoftheITSP.
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CHAPTER 17: THE ROLE OF INNOVATIVE AND DIGITAL TECHNOLOGIES 
IN TRANSFORMING EGYPT INTO A KNOWLEDGE-BASED ECONOMY

Digitaltechnology,artificialintelligence,theInternetofThingsandinnovativetechnologyapplications
aregraduallytransformingbusinessesandgovernmentsinemergingmarketsmakingthemmorecompeti-
tiveandofferingopportunitiesforeconomicgrowthandprosperity.ThischapterdemonstratesEgypt’s
potentialtoenableaknowledgesocietythroughthedeploymentofemergingtechnologytoolsandap-
plicationsacrossdifferentsectorsofthesociety.Thechapteranalyzesthecriticalsuccessfactorsthatare
necessaryfortherealizationofadigitally-drivensocietywhereinformationisseamlesslyexchangedfor
theoptimalutilizationofresourcesfordecisionmakingpurposesatthegovernment,publicandprivate
sectorlevels.Thechapterhighlightstheneedfortheformulationofanation-wideentrepreneurialeco-
systemthatpromotesatech-startupculturethatcaneffectivelycontributetotransformingthesociety
byenablinginclusion,universalaccesstotheInternet,morediversifiededucationalopportunitiesand
acomprehensiveandconduciveenvironmenttodevelopment.

CHAPTER 18: UTILIZING THE TECHNOLOGY-ORGANIZATION-
ENVIRONMENT FRAMEWORK TO EXAMINE THE ADOPTION 
DECISION IN A HEALTHCARE CONTEXT

Withthemountingpressuretoinvestinupdatedtechnologiesandgovernmentalpressuretoimplement
electronicmedicalrecords(EMR),thehealthcareindustryhassearchedforfactorswhichinfluencethe
adoptiondecision.However,theadoptionrateofERMhasbeenlow,duetoresistance.Inthisstudy,
weexaminewhyourtraditionalmodelsofadoptionwhichfocusontheperceptionsoftheindividual
towardstheinnovation(oramicro-levelofanalysis)havebeeninadequatetoexplainERMadoption
issues.Thus,weexaminethebroadercontextwithinwhichtheadoption/non-adoptiondecisiontakes
place(oramacro-levelofanalysis),whichincorporatestheenvironmentalpressuresplayingarolein
theadoptiondecision.Inthisstudy,weadopttheTechnology-Organization-Environmentframeworkto
examinethecontextofaphysician’sdecisionaboutwhetherornottoadoptElectronicMedicalRecord
(orEMR)technology.

CHAPTER 19: USER-DRIVEN INNOVATION IN 
E-HEALTH CHANGE PROCESSES

Thischapterdescribesauser-driveninnovationproject inpsychiatricservicesforchildrenandado-
lescents inruralareas inNorway.Theresearcherapplyamultilayeranddialecticperspective in the
analysisoftheuser-driveninnovationprocess,thatdesignednewICTsolutionincompliancewithanew
decentralizedtreatmentmodelwithrequiredtreatmentmodel.Theresearchers’findingssuggestthat
contradictionappearedatmaterial,cognitiveandorganizationallayersarecrucialforceforpathcreation
insucheHealthprojects.Thecontradictioninonelayerleadtonewcontradictionsinotherlayersand
thisfacilitatechanges.Humanactors,especiallyusergroupsininnovationprocesses,playanactiverole
inleadingthebreakfromtheexistingpath.Thus,thischaptercontributestotheunderstandingofhow
user-driveninnovationmighthelpindeconstructingexistingpowerstructureacrossdifferentlayersin
thechangeprocesses.
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CHAPTER 20: MANAGEMENT AND OPERATIONS OF 
TRANSFUSION MEDICINE – IMPACT OF POLICY, PLANNING, 
AND LEADERSHIP ON BRIDGING THE KNOWLEDGE GAP

This chapter focusesonbridging theknowledgegap inmanagement andoperationsofTransfusion
Medicine. Healthcare includes supportive services like blood transfusion. To manage blood supply
transfusionservices,leadershipdevelopmentisparamount.E-learninghasbecomeacommonglobal
approach in teaching.However, thereare limitations.Somearedifficult to influenceandeliminate.
E-learningpackagesarepromotedtoeffectivelydelivereducation,butarestillnotpenetratedinclini-
caltransfusion.Mostclinicianshavelittleknowledgeofrisksandbenefitsofhemotherapy.E-learning
founditswayintothefieldofbloodtransfusion.However,auditsofclinicaltransfusionpracticehave
demonstrateddeficienciesinknowledgeandpracticethatimpactpatientsafetyandinsomecasesresult
indeath.WHOinitiatedapost-academicMastercourse-ManagementofTransfusionMedicine,focused
onleadershipinrestrictedeconomycountries?

CHAPTER 21: WHAT WILL ENTAIL ADOPTION OF A MOBILE COACHING 
SERVICE? THE CASE OF SMOKING CESSATION SERVICES

Mobiledevicesfacilitateeasywaytoprovideenhancedcoachingandfollow-upservicesthroughtext
orvideomessagesandalso,throughatwo-wayinteractionviasocialnetworks(e.g.Facebook)orvir-
tualrealitydevices(e.g.Oculus).Thisdeliverymodesupportsindividualsorpatientstryingtobreak
addictions,suchassmokingordrinking.Thischapterproposesandvalidatesanexplanatorymodelfor
theintentiontoadoptamobilecoachingserviceandapplieditinthecontextofhelpingpeopleintheir
smokingcessationefforts.Thischapterusestheconceptsofvicariousinnovativeness,socialinfluence,
perceivedmonetaryvalue,perceivedenjoyment,andperceivedirritationaskeyvariablesexplainingthe
adoptionpatternsofthistypeofmobilecoachingservice.

CHAPTER 22: NOVELTY ON THE MATRICES OF WEIGHING

Thischapterrelatessomesocialaspects,suchasplayfulness,customerserviceandcitizensafety,with
oneofthesimplestmulti-criteriatechniquestoimplement,MatrixesOfWeighing(MOW,MatricesDe
Ponderación[MDP]).TheobjectiveofthisworkistopresentapplicationsoftheMatrixesOfWeighing,
whileexplainwhattheyareandhowtheyapply,theMultilayerMatrixOfWeighingwithMultiplicative
factors(ML-MOWwMf).Toachievethisgeneralobjectiveandsecondaryobjectives,thepresentedwork
ismakingtheuseoftheIntegrated-AdaptableMethodologyforthedevelopmentofDecisionSupport
System(IAMDSS[MIASAD]).
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CHAPTER 23: SEGMENTING LOW-CARBON TOURISTS 
BY LOW-CARBON TRAVEL SCALE

Thisstudyexpandsresearchonlow-carbontourismbyusingtheLow-CarbonTravelScale(LCTS)to
profilelow-carbontourists.TheresultsdemonstratetheLCTS’sabilitytoeffectivelyidentifydifferent
levelsoflow-carbontourists.Destinationmanagersinterestedinmarketingtolow-carbontouristscanuse
thistooltoidentifyhowmanylow-carbontouristscometotheirarea,theirleveloflow-carbontourists
tendenciesandwhatthedestinationcanfocusontoattractmoreofthistravelsegment.
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