
The International Journal of Marketing and Sales Education is indexed or listed in the following: Google Scholar

Research Articles

1	 Developing	Cultural	Competence:	Challenges	and	Best	Practices	in	Higher	Education;

Erika Cornelius Smith, Nichols College, USA 

18	 Teaching	and	Learning	Cultural	Metacognition	in	Marketing	and	Sales	Education;

James E. Phelan, Grand Canyon University, USA 

30	 Decision	Makers’	Mindsets	in	the	Jewelry	Capital	of	America;

Jovanna Nathalie Cervantes-Guzmán, Centro Universitario de Ciencias Económico Administrativas, Universidad 
de Guadalajara, Mexico 

43	 Experiential	Learning	for	Effective	Knowledge	Transfer	and	Mission	Achievement:	A	Case	Study;

Francis Wamukota Wambalaba, United States International University Africa, Kenya 

Akosa E. Wambalaba, United States International University Africa, Kenya 

Juliana Mulaa Namada, United States International University Africa, Kenya 

Paul Katuse, United States International University Africa, Kenya 

CopyRight
The International Journal of Marketing and Sales Education (IJMSE) (ISSN 2572-4851; eISSN 2572-4843), Copyright © 2019 IGI Global. All rights, 
including translation into other languages reserved by the publisher. No part of this journal may be reproduced or used in any form or by any means without 
written permission from the publisher, except for noncommercial, educational use including classroom teaching purposes. Product or company names 
used in this journal are for identification purposes only. Inclusion of the names of the products or companies does not indicate a claim of ownership by IGI 
Global of the trademark or registered trademark. The views expressed in this journal are those of the authors but not necessarily of IGI Global.

Volume 2 • Issue 2 • July-December-2019 • ISSN: 2572-4851 • eISSN: 2572-4843

International	Journal	of	Marketing	and	Sales	Education	

Table	of	Contents


