
The International Journal of Marketing and Sales Education is indexed or listed in the following: Google Scholar

Research Articles

1	 Environmental Marketing Awareness and Consumer Purchase Behaviour: A Survey of Food and 
Beverage Products in Nigeria;

Oseremen Ebhote, Edo State, Nigeria 

E.O. Odia, University of Benin, Benin City, Nigeria 

12	 Manufacturing Industry of the ATU Gagauzia (Republic of Moldova): Marketing Analysis of the 
Unexplored Opportunities;

Svetlana Ghenova, Comrat State University, Comrat, Republic of Moldova 

29	 Plowing a Fertile Ground for Transformative Management Education;

Sergio A. Castrillon-Orrego, EAFIT University, Medellín, Colombia 

45	 The Role of Business Schools in Marketing Education;

Andre Vilares Morgado, AESE Business School, Lisboa, Portugal 

Copyright
The International Journal of Marketing and Sales Education (IJMSE) (ISSN 2572-4851; eISSN 2572-4843), Copyright © 2019 IGI Global. All rights, 
including translation into other languages reserved by the publisher. No part of this journal may be reproduced or used in any form or by any means without 
written permission from the publisher, except for noncommercial, educational use including classroom teaching purposes. Product or company names 
used in this journal are for identification purposes only. Inclusion of the names of the products or companies does not indicate a claim of ownership by IGI 
Global of the trademark or registered trademark. The views expressed in this journal are those of the authors but not necessarily of IGI Global.

Volume 2 • Issue 1 • January-June-2019 • ISSN: 2572-4851 • eISSN: 2572-4843

International Journal of Marketing and Sales Education 

Table of Contents


