
The International Journal of Customer Relationship Marketing and Management is indexed or listed in the following: 
Bacon’s Media Directory; Cabell’s Directories; Google Scholar; INSPEC; JournalTOCs; MediaFinder; SCOPUS; The 
Standard Periodical Directory; Ulrich’s Periodicals Directory

Research Articles

1	 Exploring the Factors Influencing Customers Purchase Intention in Online Shopping;

Fahima Khanam, University of Dhaka, Dhaka, Bangladesh 

16	 Attribute Priority Arrangement of Cancellations in the Life Insurance Using Rough Set;

M.A. Elsafty, Taif University, Hawiyya, Saudi Arabia 

Hamed Mohamed Elkhawaga, Tanta University, Tanta, Egypt 

44	 Establishing the Criteria for the Quality of Elderly Medical Care From the Multiple Perspectives;

Wan-I Lee, National Kaohsiung University of Science and Technology, Kaohsiung, Taiwan 

Chun-Chi Chen, College of Management, Ph. D. Program, National Kaohsiung University of Science and 
Technology, Kaohsiung, Taiwan 

Yu-Bin Huang, Department of Healthcare Administration, E-DA Cancer Hospital, Kaohsiung, Taiwan 

55	 Financial Pricing in Property and Liability Insurances, Evidence From the Egyptian Insurance Market;

Hamed Abd Elkaway El Kawaga, Faculty of Commerce, Tanta University, Tanta, Egypt 

Asharf Sayed Abdelzaher, Faculty of Commerce, Beni-Suef University, Beni Suef, Egypt 

Copyright
The International Journal of Customer Relationship Marketing and Management (IJCRMM) (ISSN 1947-9247; eISSN 1947-9255), Copyright 
© 2018 IGI Global. All rights, including translation into other languages reserved by the publisher. No part of this journal may be reproduced or used 
in any form or by any means without written permission from the publisher, except for noncommercial, educational use including classroom teaching 
purposes. Product or company names used in this journal are for identification purposes only. Inclusion of the names of the products or companies does 
not indicate a claim of ownership by IGI Global of the trademark or registered trademark. The views expressed in this journal are those of the authors 
but not necessarily of IGI Global.

Volume 9 • Issue 4 • October-December-2018 • ISSN: 1947-9247 • eISSN: 1947-9255
An official publication of the Information Resources Management Association

International Journal of Customer Relationship Marketing and 
Management 

Table of Contents


