
The International Journal of Customer Relationship Marketing and Management is indexed or listed in the following: 
Bacon’s Media Directory; Compendex (Elsevier Engineering Index); Google Scholar; INSPEC; JournalTOCs; 
MediaFinder; The Standard Periodical Directory; Ulrich’s Periodicals Directory

Copyright
The International Journal of Customer Relationship Marketing and Management (IJCRMM) (ISSN 1947-9247; 
eISSN 1947-9255), Copyright © 2015 IGI Global. All rights, including translation into other languages reserved by the 
publisher. No part of this journal may be reproduced or used in any form or by any means without written permission from 
the publisher, except for noncommercial, educational use including classroom teaching purposes. Product or company 
names used in this journal are for identification purposes only. Inclusion of the names of the products or companies does 
not indicate a claim of ownership by IGI Global of the trademark or registered trademark. The views expressed in this 
journal are those of the authors but not necessarily of IGI Global.

Research Articles
1 Customer Management Practices: Multiple Case Studies in Stock Broking Services

Gyaneshwar Singh Kushwaha, Maulana Azad National Institute of Technology (MANIT), Bhopal, India
Shiv Ratan Agrawal, Maulana Azad National Institute of Technology (MANIT), Bhopal, India

15 The Use of Social Media Among Public Relations Students in the UAE
Hamza Saad Mohamed, El-Minia University, Minia, Egypt and Zayed University, Dubai, UAE

31 Exploring Consumer Empowerment in Consumption Communities Based in Social Media
Imene Ben Yahia, Institut Superieur de Finance et de Fiscalité de Sousse (ISFFS), Sousse, Tunisia
Lilia El Ferci, ARBRE, High Institute of Management Tunis, Tunisia

48 Developing and Implementing a Selection Model of Brand TV Commercial Script for a Real Estate Agency
Pi-Fang Hsu, Department of Communications Management, Shih Hsin University, Taipei, Taiwan
Hung-Yu Chueh, Department of Communications Management, Shih Hsin University, Taipei, Taiwan
Chia-Wen Tsai, Department of Information Management, Ming Chuan University, Taipei, Taiwan

Table of Contents
April-June 2015, Vol. 6, No. 2

International Journal of 
Customer Relationship 

Marketing and 
Management 


