
The International Journal of Customer Relationship Marketing and Management is indexed or listed in the following: 
Bacon’s Media Directory; Compendex (Elsevier Engineering Index); Google Scholar; INSPEC; JournalTOCs; 
MediaFinder; The Standard Periodical Directory; Ulrich’s Periodicals Directory

Copyright
The International Journal of Customer Relationship Marketing and Management (IJCRMM) (ISSN 1947-9247; 
eISSN 1947-9255), Copyright © 2014 IGI Global. All rights, including translation into other languages reserved by the 
publisher. No part of this journal may be reproduced or used in any form or by any means without written permission from 
the publisher, except for noncommercial, educational use including classroom teaching purposes. Product or company 
names used in this journal are for identification purposes only. Inclusion of the names of the products or companies does 
not indicate a claim of ownership by IGI Global of the trademark or registered trademark. The views expressed in this 
journal are those of the authors but not necessarily of IGI Global.

Research Articles
1 Exploring the Influence of a Salesperson’s Selling Approach on Buyer-Seller Relationship Outcomes

Ozcan Kilic, University of Wisconsin River Falls, River Falls, Wi, USA
Darryl W. Miller, University of Wisconsin River Falls, River Falls, Wi, USA

16 ICT and Economic Growth: Evidence from Twelve MENA Economies
Subaran Roy, UAE Academy, Abu Dhabi, UAE
Abdel Moneim M. B. Ahmed, UAE Academy, Abu Dhabi, UAE
Abdullah A. Abonamah, UAE Academy, Abu Dhabi, UAE

31 The Relationship Between Islamic Religion and Ethical Leadership: The Case of Kuwaiti Private Sector
Terki Alazmi, Gulf University for Science & Technology, Mishref, Kuwait

44 Exploring the Relationship Between Mode of Operation and Performance of Support Teams in 
Telecommunication Companies
Oussama Saafein, School of Advanced Studies, University Of Phoenix, Mountain House, CA, US

64 An Analytical Study of the Facebook Content Management Strategies of Dominos India
Priyanka Bhardwaj, Jaypee Institute of Information Technology, Noida, Uttar Pradesh, India
Rohit Singh Adhikari, Jaypee Institute of Information Technology, Noida, Uttar Pradesh, India
Vandana Ahuja, Jaypee Institute of Information Technology, Noida, Uttar Pradesh, India

Table of Contents
January-March 2014, Vol. 5, No. 1

International Journal of 
Customer Relationship 

Marketing and 
Management 


